Media iQ Announces Rebrand to MiQ as the Company Repositions to Become the Leading
Marketing Intelligence Company
First new brand change since the company was founded in 2010 responds to the future need for
marketers to better connect their data to inform business outcomes
Marketing Intelligence will position the CMO as the leading executive in businesses for the future

NEW YORK, 8th May 2018 – Media iQ has today announced the launch of its new brand identity,
MiQ, repositioning itself as the leading global Marketing Intelligence company.
MiQ is one of the first companies in the media and marketing industry to fully adopt Marketing
Intelligence as its core business strategy. Marketing Intelligence connects marketing to business
outcomes by turning siloed, unstructured data into meaningful action that fuels brand strategy.
Rebecca Mahony, Chief Marketing Officer at MiQ, said: “This new position will help reimagine the
value of marketing and put the CMO at the centre of decision making within business. Data is one of
the most important currencies a brand has access to, and is essential for businesses growth. This
new currency requires a new position for MiQ, which is why it is time for us to reposition as the
leading marketing intelligence company. We will be the company that connects all the data dots and
offers businesses actionable insights, whether that’s across our media offering, analytical solutions
or tech platform, that result in transformative business decisions”
As a recent Forrester report suggests, this repositioning is designed to find solutions to challenges
which are currently out in the market. Indeed, marketers understand the importance of Marketing
Intelligence. However, and as the marketing landscape is changing, they are not sure how to best
respond and use their data.
MiQ will be solving this ‘how to use’ Marketing Intelligence issue by applying human ingenuity at the
centre of its strategy, along with its technology that provides customers with the tools to gain
smarter insights and make successful decisions. This intersection of big data, artificial intelligence,
human ingenuity and real-world experiences is a core differentiator from its competitors’ offerings
and is why MiQ is leading the way in Marketing Intelligence.
MiQ began in London in 2010, when co-founders Lee Puri and Gurman Hundal saw a need for
technology that would translate data into insight. They expanded into the US in 2014 and increased
YOY revenue by 218% in 2015, while also increasing EBITDA margins. Through their proprietary
platform, AiQ, they have built a marketing intelligence machine. The platform collects, unifies, and
enriches data from multiple sources and converts this data into actionable insights. Earlier this year,
MiQ was ranked No.4 in the Sunday Times Track 200 fastest growing International UK Companies,
and last year received investment from ECI partners as the company continues to grow globally.
Puri and Hundal built MiQ based on the idea that ‘it is your people who build your product and it is
your people who sell your product, so your people are your business.’ The company possesses some
of the most sought-after skill sets in the technology industry and maintains a 95% employee
retention rate.

Gurman Hundal, Co-founder and CEO of MiQ, said: “Since Lee and I founded MiQ in 2010, we have
always put the company culture at its heart. We pride ourselves on our people. This is why, despite
the technology and increased importance of data to drive forward the future of marketing, it is also
important to have great people. It is the people and technology that help businesses win, and we
will retain this vision as we move into a new era.”
Celine Saturnino, Chief Commercial Officer at Total Media, said: “MiQ has been a valued partner of
Total Media for a number of years, providing excellence in media activation and strategic
programmatic intelligence.
The future of our market is data insight, intelligence to deliver real audience understanding and
more effective media deployment. This is an area that has been difficult to resource and implement
at scale, but MiQ is ideally placed to deliver this expertise for brands and agencies alike.
We are excited about the next phase of our relationship with MiQ and look forward to collaborating
on our joint vision of best in class customer understanding for Total Media clients.”

You can find out more information at wearemiq.com

-ENDSAbout MiQ:
MiQ is an independent marketing intelligence company with the people and technology that help
businesses win. It is our vision to reimagine the value of marketing by connecting data and
discovering insight to drive business outcomes.
Founded by Lee Puri and Gurman Hundal in 2010, MiQ company currently employs over 550 people
across 15 offices located in North America, Europe and APAC. The world's leading brands and media
agencies such as American Express, Avis, Lenovo, Unilever, Microsoft, GroupM, Publicis and IPG
work with MiQ. In the last year, the company has won various awards including Fastest Growing
Tech Company of the Year at the Stevie Awards, Most Effective Use of Data at The Drum's Digital
Trading Awards USA, and The Sunday Times International Track 200.

